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Core Purpose of Business Organization
Every organization has its purpose and goals in the community. However, I agree with the economist Milton Friedman that the primary goal of an organization is to generate profits for its shareholder. Business can also serve to satisfy the needs of its customer in the community.  Every company shareholder is likely to affect the performance of the business since they facilitate the company's decision-making. Therefore, because shareholders are acknowledged to convert their capital, time, and raw materials into products that satisfy users' needs, thus generating wealth for the organization (Friedman et al., 2005). By profit generation, the company will meet its vision hence contributing to long-term survival in the market. For that reason, shareholders play a vital role in the organization by ensuring profit is earned in transparency, decent, and accountable approaches. 
[bookmark: _GoBack] Generation of profit is also very essential since it is likely to determine growth and development. When shareholders acquire considerable profit in the organization, they can increase the outputs to increase productivity or start other organizations in other regions, thus increasing the profits (Osterwalder, & Pigneur, 2011). In addition, high profit earning by the company is possible can determine if financial institutions can lend money to the company. This is because sometimes, the shareholder may decide to borrow money to fund business. Company annual profit will obligate if it can be able to repay the loan. Therefore, when the credit score is low, the bank may resist lending money to the company.
 Although there is a rapid increase of business organizations worldwide, the main purpose of an organization generating profit has not changed up to date. Every shareholder of either a small or big company aims to create maximum profit to facilitate its growth and development, thus satisfying the need of the estimated customers.
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